DESIGNING YOUR STORY

Think about an innovation you are proud of or a challenge that your team has
overcome. It could be something that would be of interest to other teams at
your organization and beyond. Is there something that you or your team have
done around Quality & Outcomes? Team Performance? Well-Being? Education
and Facilitation?

'head, heart, and eyes'
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custom designed for them and increase your story's chance of resonating.
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